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INTRODUCTION - heyconnect Data Package

WHAT DOES heyconnect DO?2

heyconnect is a full-service provider for platforms that brings your brands to all well-known German and European marketplaces in an uncomplicated and fast way.

With just one connection to us, we offer you access to 17 platforms in 10 countries.

These are our USPs:

— We look for the best solution for you - from modular services to standardized full service.

As platform pioneers, we bring a high level of industry expertise, especially in the fashion sector.

Your turnover is close to our heart: Through active sales management, we increase your tfurnover, in which we participate through a turnover commission.

We are a strategic partner of many platforms and accompany their developments from the very beginning.

And most importantly: we are your partner in the platform business.

DATA PACKAGE

The following will explain our 3-tier data package, which is being made available to every partner as part of the partner development.
Depending on your analysis needs, the data package helps you to:

+ Manage your day-to-day business

+ Make data-based strategic decisions

» |dentify merchandise management optimization potential

D

Note: The datais prepared for all partners with the help of our partner’s flexible analytics database, updated and sent to you automatically called minubo .

@ FIEGE heyconnect
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INTRODUCTION - heyconnect Data Package

The 3 Tiers of the Data Package

DASHBOARDS

Via E-Mail

Weekly

Via E-Mail

Dail

Via download

-From the big picture into the detail-
Use the data package depending on your individual analysis needs!

« Clear and well-arranged KPI visualizations for a
quick overview (overall):

The dashboard provides you with an overall view of your brand and comparisons to
previous time periods with the help of relevant key figures, so that you can see where
action is needed at just one glance.

* More detailed data tables for analysis (product
groups):

The reports offer an insightful fransparency of a deeper dimension of the product levels
and enable early identification of anomalies at product level.

« Downloadable raw data for the individuadl
"data deep dive" (EAN basis):

The feeds essentially comprise all information that has been visualized more coarsely in
the dashboard and reports. This means that the key figures of a dashboard are usually
calculated from many detailed data sefs. With the feeds, which correspond to
detailed Excel lists, you can access the information you need through the application
of various filter functions.

@ FIEGE heyconnect
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DASHBOARDS - INTRODUCTION

Generelles:

» You will receive the dashboards and reports as part of the mailing plan once a week as a PDF attachment via e-mail. ("Open in Minubo" as function not

available)
SO minubo + For an independent deep dive are the feeds downloadable on a daily basis via the link provided or embedded in your own analysis
Simart Daciions. Every Oa tools via the interface.
Dashboard : Performance KPls
exkl MwSt - Bestand - « The datais included up to the day before the last update. For the exact observation period, however, consider the information in the

Lagerbewegungen - Retouren NEU

figure below.

ieme sl wr Imen daz Deshboand "L Cred: Cashicard : Perfrmaree 19912
ki Wt - Bestand - Laperbewequrgen - Refouren KELT ais FDF Im arhang
o i

etz fesmnicel: Vet o o Wi
ot

+ A dashboard consists of relevant basic key figures that are displayed as KPIs or graphical visualizations.

Frusisme bem Cfinen des ATiangs Tben, wencen S S0 bl an
b minba-Ad kst

» Please see our glossary for an explanation of KPIs.

+ At the top of the first page, you will find the information of the periods under consideration and the creation date of the report:

G:) |T'|| nu bo 1EN VORLAGE Dashboard : Performance KPls Sep20,2021 |

Smart Decisions. Every Day.

Tirme period: Jan 01, 2021 - Sep 19, 2021 Cormparison period: lan 01, 2020 - Sep 19, 2020
Suppdier > Marme equals |

Product = Categary > Level 2 equals ()

Praduct > Cluster > Merchandise Value equals ()

Gross sales vs. net sales per month Gross sales (ID) YTD vs, Met sales YTD vs. LY

@ FIEGE heyconnect




DASHBOARDS - BD / FD,RD Representation

The key dates are often being displayed with the so-called ,,BD" oder ,,FD,RD" reference:

* FD ="Forwarding Date" = Date on which the goods were dispatched to the customer from our warehouse.
+ RD ="Return Date" = Date on which the return was booked info our warehouse

» BD ="Booking Date" = Date on which the order was placed.

The abbreviations have a meaning for the interpretation of the numbers:

A FD/RD analysis shows how many items were sent out (FD) and how many were returned (RD) in the period under consideration.

Example:
Customer orders 1x jeggings ANGELIE 238 , 1x fabric frousers KYLIE CROP in July. Now the following picture emerges in July:
Sum of Sales Quanitity(FD) Sum of Quantity Returned (RD) Sum of Net Sales Quanitiy Sum of Net Sales Quanitiy (BD)
(FD,RD)
June 2 0 2 2

Thus, when looking at FD/RD, 2 pairs of tfrousers were ordered (FD), none were returned (RD) and thus FD/RD net also sold +2 in this period. BD also outputs 2 net sales at this point in time, as no returns
have been recorded for this yet.

If he now returns, for example, one of the two frousers in the following month, the table changes as follows:

Sum of Sales Quanitiy (FD) Sum of Quanitiy Returned (RD) Sum of Net Sales Quantity Sum of Net Sales Quantity (BD)
(FD,RD)
June 2 0 2 ]
July 0 ] -1 0

Nothing changes in the FD/RD figures for July. Since this only shows what has happened here in terms of quantity. However, the retfurn made in July is reassigned to the order from July at BD and thus
reduced by 1. As aresult, there is now only 1 net BD sale in July.

However, FD/ RD only received one return (RD) in July, which is not offset against any sale/shipment (FD) in our example. This results in a net total for FD/RD of -1.

If you look atf the data feed, there will usually be one BD row per order that "summarizes" all movements and several (but usually 2) FD/RD rows that show when items were shipped and when they were
returned.

It is also important o know that BD dates often fall on weekends, as the actual order date is shown. FD/RD data will mostly always fall on weekdays, as these are the dates on which the warehouse
dispatches or collects the goods.

@ FIEGE heyconnect



Dashboard: Performance KPIs

Gross sales vs. net sales per month
(excl. VAT.) YTD vs. LY

mm [erchandise Value in Sales (ID) == Merchandise Value in Met Sales (ID.RD) Comparison period
€ 500k

€400k

Gross sales vs. net sales per month (figure 1) e

In this figure, you can observe both the demand-side & 200
turnover and the turnover of net sales per month compared €100 . . I l n
to the previous year. o

5 A3 5 5 S 5 S 5 S
. . " o o o o o o
For a more detailed figure, please refer to the feed " Data & & & § & $ § $ $
feed 1: SALES".
Gross sales vs. net sales per CW
Gross turnover vs. net turnover per calendar week (figure 6) (excl. VAT YTD v LY
= Merchandise Value in Sales (ID} =—— Merchandise Value in Met Sales (IDRD) === === Comparison period
In this figure, you can observe both the demand-side € 140k
turnover and the turnover of net sales per week compared to o
the previous year. & 50k
£ a0k
For a more detailed figure, please refer to the feed " Data o
feed 1: SALES". 0k
&
o &
é:.-? ;
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Dashboard: Performance KPIs

Gross sales (ID) YTD vs. Met salesYTD vs. LY
LY {excl. VAT)
Relevant KPI's (figure 2,3,4,7,8) (excl. VAT,
These key figures are infended to show you your turnoverand
developments in relation fo the respective comparison 3,180M € 1,903M €
period af just one glance. . . E—
The first two key figures show both the demand-side turnover o & e o & 7@ 5
and the turnover of the net sales of the current year up to @ @ LIS s R
and including yesterday compared to the same period of - | -
The preVIOUS yeor. (figure 2 & 3) 'G"O.SIS 55_'55 L D MTD vs. et %a|eS .|T_.-' VS. =
previous per od previous period = _JBN -
(excl. VAT, {excl, VAT)

The next two key figures show both the demand-side turnover :

and the turnover of the net sales of the current month up to rarritreiid || CEEEE
and including yesterday compared to the same period of 223.910 € 103.528 €

the previous month. (figure 4 & 7)

The following two key figures show both the demand-side

i @ ® = & a
turnover and the turnover of net sales for the current week up O ?@ = a @ el ||| | B
to and including yesterday compared to the previous week. = _ e
(figure 7 & 8) Gross sales last week vs. Net sales last week vs. ==
previous week previous week
(excl. VAT, {excl. VAT

In this figure, you can observe both the demand-side
turnover and the turnover of net sales per month compared 87.4990 € 37.968 €
to the previous year.

3,04 50

For a more detailed figure, please refer to the feed "Data Y= 2 Q) o o2 oy -
feed ] . SALES". =

e
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DGShboq rd: Performd nce KPlS Met sales & net sales volume per channel (TOP 20) ;_.:H.f:;_."zrf:':z.f;u,f,’ " e

(2xcl VAT YTD vs. LY
= Merchandise Value in Met Sales (ID,RD) WM [tems Sold Met (ID,RD) Comparison period
& = i F ¥ & & # & ] &
Zalando.de
Otto de Doss

zalando.ch - deutschsprachig

collins: AboutYou de

zalando.ch - franzdsischsprachig

Net Sales & Net Sales Volume per Channel YTD vs. LY (figure zaiangon
9) Zalando.fr —
In this figure you can see the turnover of net sales and B —
demand at unit level per platform (top 20) for the current Zalando be - niederiandisch B
year up to yesterday compared to the same period last year. Zalando p —
This illustrates which platform accounts for the largest share of Amazonde L
your sales and how demand has developed compared to Zalandoat I
The preViOUS yecr' Zalando be - franzésischsprachig [—
For a more detailed figure, please refer to the feed "Data Zalandodk _____
feed 1: SALES". Gonzde ——
Mytays.de Direkiversand :
Universal.at Doss :
collins: About'ou at :
Otto.at Doss :
Galeriade :
AR R N S Y A N R Y ANC)'
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Dashboard: Performance KPIs

o achieved sales price incl. VAT by channel YTD vs. LY (view 10)

This graph illustrates the average selling price including VAT you
achieved with your products per platform this year up to and
including yesterday compared to the same period last year.

The average selling price is a term that refers to the price at
which your goods are sold on the platform. As the name
suggests, it is an average price. Here you can see on which
platform, for example, your high-priced items are bought more.

For a more detailed figure, please refer to the feed "Data feed 1:
SALES".

@ achieved sales price by channel (TOP 20)
(excl, VAT) YTD ve. LY

mm (01.01.-19.09.21 01.01.-19.09.20
PEEKUMNDCLOPPENBURG.de
Amazon.nl
Wenz
“anGrasf.de
Amazon.fr
zalando.ch - franzdsischsprachig
klingel.da
zalandolch - deutschsprachig
eHay. de
Amazon.it
collins: AboutYou.de
collins: AboufYou.at
Happy Size
Universal.at Doss
Otto.at Doss
collins: aboutyou.nl
Mytoys.de Direktversand
Cito.de Doss
Baur.de

Zalando. at

P
P
P
P
e

b e b e 1" 13 1
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-
— ——
=l — I—
||

heyconnect



Dashboard: Performance KPIs

Value of goods in net sales (FD,RD) by product > category > level 2 per week (Figure 11)

In this graph you can see what share the respective product groups have in the turnover of their net sales per week. This is
only a general overview. For a more detailed view, please refer to the feed "Data feed 2: ARTICLE STATUS per EAN".

MNet sales by product group per CW
(excl. VAT)YTD

= Handtaschen mm Umhi&ngetaschen s Shopper = GeldbSrsen Rucksacke Other
100k €

80k £

a0k £ e __ﬁ\,

i

Tok €

80k

L]

50k

it

40k

it

0k £

20k £

10k €
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Dashboard: Performance KPIs

Reasons for returns (figure 13,14,17)

We also evaluate the reasons for returns indicated by the end customers for you.
Please bear in mind that not every customer gives a reasons for why they have
returned a product and that this may lead to distorted opinions.

Reasons for returns by season & product category (figure 14 & 17)

To give you a comparison between your product groups and the respective
season, figure 14 shows the return quantity/share by season and figure 17 the ROR
by product category.

Please consider here the respective sales per season or product category. If only
one item of a product category or season was ordered and this item was
subsequently returned, this gives a result of 100%. For a more detailed analysis, we
recommend that you consult the key figures of the feeds.

Return rate by quantity (BD) and Return rate by quantity (FD,RD) (figure 16)

Figure 16 shows you the ROR on quantity level per calendar week in relation to the
comparison period. Basically, the ROR (BD) is compared to the ROR (FD,RD).

Please note that the return rate according to BD is assigned to the respective date
of the order (BD = "Booking Date"), while the return rate according to FD,RD is
assigned to the date on which the return was booked into our warehouse, see
example "Basic note on key figures".

For a more detailed figure, please refer to the feed " Data feed 2: ARTICLE STATUS
per EAN".

Return rate by quantity (0D) per channel (TOF 20)
¥
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Companzan penod

Return reascns YTD
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Dashboard: Performance KPIs

A S —

Sales quota and stock quantity (current) (figure 17
a a Y( )( g ) Sales quota vs. stock quantity (previous day) per product category IIII I I I II
. . . . YD
The sales quota indicates what proportion of the goods on a unit o e e e e =
basis was actually sold on the market (net sales). 100 % 40k

3.5k

Figure 17 gives you an overview of the sales quota of your s0%
product groups in relation to the current stock. Here the current
stock is compared to the comparison period in order to make
possible stock developments visible.

3.0k

2.5k

2.0k

1.5k

1.0k

Note: The sales quota does not include a time component. You
must therefore use other key figures for your analyses.

0.5k

0.0k

For a more detailed analysis, please refer to the feed "Data feed

: . . . :
. " & g 3 & £
2: ARTICLE STATUS per EAN'. R S A A 7 J 4

mm I -
@ FIEGE heyconnect




Dashboard: Performance KPIs

Sales quota and stock quantity(current) (figure 18)

Figure 18 gives you an overview of the sales quota of your
seasonal collections in relation to the current stock quantity.

Stock quantity and stock value by stock location (figure 19)

Figure 19 illustrates your total stocks, which are available to us in
the respective warehouses. In addition, a comparison with the
previous year is shown.

For a more detailed figure, please refer to the feeds "Data feed 2:
ARTICLE STATUS per EAN" and "Data feed 3: Deliveries per EK-
BE_YTD".

Sales quota vs. stock quantity (previous day) per season

Y¥TD

BN Sz|l-Through-Rate = ltems in Stock (Current)

100 %

20%

40 %

Stock quantity and stock value {previous day)

per storage location

Warehouse > Name

Total

Fiege Apfelstadt A-Qualitat

Lager von Brands Fashion

Fiege Apfelstadt Sperrlager
Transportlagerort BF-Umnfuhr

Irrlaufer und Machforschungsauftrage
Retourenlager Brands Fashion Buchholz
Fiege Apfelstadt C-Qualitat

Reklamationssendungen an die Hersteller

09719521
12,692
7,238
2,637
1,429
1,112
125

84

57

12

Items in Stock

09/19/20
11,749
0

11,846

-103

15

09719421

€ 236,487
£119,650
€58,756
€28,082
€24,283
£€2,590
£1,402
€1,086

€ 278.50

Ry =
FEFLEESRd s |

Stock Value

09/18/20

€ 275,512

€ 0.00

€ 277,899

€ 0.00

€ 0.00

€34.75

€-2,556

€ 0.00

53??.00 .
L L L]
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Dashboard: Performance KPIs

Storage quantity (previous day)

per storage location

- OS5 EE HW21 . FS2] . HW20 F520

Fiege Apfelstidt A-Qualita

Stock Quantity by Product > Season Stock > Name (figure 20) Lager von Brands Fshicn |
|__[ B
(L

Like figure 19, figure 20 also serves to illustrate your total stocks, Fiens AniEmsd Sperlaasr

which are available to us in the respective warehouses. The stock
quantities are subdivided here into the respective season, so that
you reveive an impression of what proportions make up the
respective collections.

Transportlagerort BF-Umifuhr

IrrlSufer und Machforschungsauftrige

Retourenlager Brands Fashion Buchhelz

Fiege Apfelstadt C-Qualitat

Feklamationssendungen an die Hersteller

You will find an overview of the saleable warehouses in the Defekte Ware BrandsFashion Buchholz
glossory Entsargung / Schratt { Zur Priffung

Retourenlager
For a more detailed figure, please refer to the feed " Data feed 2: Fiege About You D

ARTICLE STATUS per EAN".

Ly
i
<4
B
i
7S
i
%
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Dashboard: Performance KPIs

Stock range (figure 21 & 23)

The stock range allows you to see how long a stock will last based
on item movements over the last 30 days. The stock range
indicates the time at which an average stock level has been
completely reduced. The stock range indicator used here is
based on the following calculation: stock range = (average stock
/ average consumption).

In the figures you can see the stock range for your products of the
respective season and the respective product group.

For a more detailed view, please refer to the feed " Data feed 2:
ARTICLE STATUS per EAN".

Stock range based on sales of the last 30 days
Indicates the period in days in which the stock is completely used up

HW21
HW20

F521

Stock range based on sales of the last 30 days
Indicates the period in days inwhich the stock iz completely used up

Beuteltaschen
Geldbérsen
Rucksscke
Umhangetaschen
Handtaschen
Shopper
Kulturbeutel

Clutches

T P ———

EI.I I.l Ill LRl

T %

FPEELIEELR LSS} - =" -

115

75

" 0

73

57

51

41

mEl
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Dashboard: Performance KPls e '=‘_

W e e

Stock turnover rate by quantity is the quotient of sales quantity (ID) and @ stock quantity
shows how often the @ stock has been sold since the beginning of the year

Umhangetaschen

Ay

-z e n___
Tee— e
T HIIERRETE ‘

I
fFres
4

Stock Turnover Rate by Quantity (Current) (figure 22)

The stock turnover rate indicates how often an article/product
group has completely withdrawn the stock on average during a
given period of tfime and replaced it with new deliveries/re-

deliveries. This key figure plays a decisive role for your reorder
management and for logistics.

For a more detailed view, please refer to the feed " Data feed 2:
ARTICLE STATUS per EAN",

Geldborsen

Clutches
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Dashboard: Performance KPIs

Ordered, Delivered and Open supply quantities (figure 24)

This figure includes an overview of the delivery monitoring based on the season. The key figure "Ordered purchase quantity" shows the
delivery quantities notified by you. The "delivered purchase quantity" represents the quantity actually delivered by you and the |
quantities posted by us in the goods receipt. The "open purchase quantity" corresponds to the difference between both key figures —
and would therefore be the outstanding remaining quantity that has not yet been delivered. g

]

For a more detailed view, please refer to the feed "Data feed 3: Deliveries per EK-BE_YTD".

Ordered, delivered and open supply quantities per season

YTD
Product » Season Items in Purchase Orders Items Delivered from Purchases Iltems in Cpen Purchase Orders
01/01 - 08/19/21 01/01 - 08519721 01,01 - 09/M19/21
Total 49,477 46,971 2,511 |
MOS 23,454 21,938 1,521 = )
F521 13,190 12,901 289
HW21 5,092 8,025 9467
HW20 4,141 4,107 34

@ FIEGE heyconnect




Dashboard: Performance KPIs

Sales Quanitiy vs. delivered quantity per month (figure 25)

In this figure you can see the sum of the monthly net sales and the delivered purchase quantity. An increase in the quantity delivered
is usually accompanied by an increase in net sales in the case of well-chosen subsequent deliveries of best sellers.

For a more detailed figure, please refer to the feeds "Data feed 1: SALES" and "Data feed 3: Deliveries per EK-BE_YTD".

Sales quantity vs. delivered purchase quantity per month
¥TD

W tems Sold D) = Items Delivered trom Purchases frriatianetr || PRERRRRRR
10k

ak

Gk

4

2k

0k

—
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Reports - INTRODUCTION

General Information:

S minub * You wil receive the
Smm%c[ll'ﬂgwog dashboards and reports
_Reportd: TOP 25 as part of the mailing
EANs_LOGISTIC
T —. plan once a week. as a > minubo _Report2: TOP 10 PRODUKTGRUPPEN_SALES
A PDF attachment via e- Smart Decisions.Every Day.
Finmaz heyenanes 0 n . H n e won il
e mail. (Open in Minubo :epl:—:;-s;pmml cv:::m::epmmi-seplzmt :::l:u&md)Nlneeqnn L Supplier > Name equals  * —hannel > Level | not equal (Crc.de integy
as a fUﬂCﬁOﬂ iS nof Sep 01,2021 -56p 19,2021 Angrenzende Periode: Aug 13, 2021 - Aug 31,2021
. 1an 01,2021 -5ep 19,2021 Verahr: Jan 01, 2020 -Sep 19,2020 Time periods that are compared below
available).
* You can download the feeds for a stand-alone _ Letme Woche 5 113021 -5ep 19,2021} S F————— g
deep dive on a daily basis using the link provided or | : e
. . . Inems Soid Net (DAD) 78500 i 215000
embed them in your own analysis tools via an [P — P - e - :
interface. Merchandise Vlue in Net Sales ndl Tax) 0DJAD) €42706 €117 €206.285
Inerma Sold 000 467300 581400
« The reports represent an intermediate stage Mot e Sl i e €2eam
Merchandise Vislue in Sales (incl Tax) (0} €101.850 A € 260,180 €31148
between the summary dashboards and the very T —r———— o - o o
detailed data feeds and thus offer you a further pR——— w0 aw
possibility to gain deeper insights without having to Renen by e 250 o e
Retwen Rate by iverms (IDAD) 5526 SaSi o Sia0e
prepare the data yourself. R .

Irventory Tumaover by lbems a4 a1s

* Please see our glossary for an explanation of the

KPlS -1 fior the Top 8 Vai P > Category > Lewel 2 by Merchandise Value in Net Sales (D RD)

e you will find the set fiteding that applies to the n

+ In the upper part of the first page, you will find the
information of the periods under consideration and
the creation date of the report.

* Please pay aftention to the observation groups. All
reports start with an "Overview" and are then
displayed again according to TOP values of various
attributes.




Report 1: TOP 25 EANs_SALES

> minubo Reports: TOP 25 EAN_SALES_Kanal
Smart Decisions. Every Day.
Tirne perioct Sep 13,2001 -5ep 13,2021 Comparison periad: Sep 06, 2021 - Sep 12, 2021
Produt = Brand = Marme equals.
Supplier > Name equals
Channed > Level | not equal (Oto.de tegrationsmoded)
Content:
. fempty)
+ View of the top 25 EANs by net sales. s rerwrTy—— PrE——" T G e
Sep 3, 2001 - Sep 1§, M2 Sep 13,2001 -Sep 18,2021 | Sep13,2021-Sep 19, 2021
Values: T - i | —
» Net sales volume | T T I [ serssmes [ T A Al o |
« Salesratio

4062756031819

+ - value of goods per net article sold (= average
achieved sales price)

* Value of goods in net sales

« Sales quantity (SKU level),

+ Returnrate by quantity (30 days)

4061756032984
4061756033615

4062756033721

£

4062756032007

=
=r

4062756015925

.w]‘m!ﬁl €
Level: [ AN6321706725 ‘“:
« General o =
+ pertop 10 product groups by net sales _ -
4062756033042 4|A:
" 002750013891 ]
Periods: - ==
+ Last two full calendar weeks : | S B
4062756042624 ““(

| ameazizersae

£.

Season: Overall

| soa2rsensiane

i

k.

Analysis Objective: ' ' T carnanes
+ Identify current top sellers regardless of season

Deep-Dive Feed:
* Data feed1: SALES




Report 1: TOP 27 EANs_SALES

(1) How many items were sold net in the respective period and in the period of comparisone (Delta Comp. = Delta comparison
period)

(2) What proportion of the stock of the article variant (EAN) was sold in the specified period?

(3) At what average net sales price was the article variant (EAN) sold? In the respective period and in comparison.

(4) How much net turnover was achieved with the article variant (EAN) in the respective period and in the period comparison?
(Delta Comp. = Delta comparison period)

(5) How many units of the article variant (EAN) were demanded gross in the last 30 dayse

(6) How high was the returns rate for the article variant (EAN) in the specified period?

- The same values for the TOP 10 product groups (according to net turnover) are shown below in the report.

2 minubo

0, @ O ® O ©

\

\

188.89 % +
to the previous week

({) FIEGE heyconnect



Report 2: TOP 10
PRODUCTGROUPS_SALES

Content:
+ View of the top 10 product groups by net sales.

Values:
» Turnover, returns, stock ratios in period comparison.

Level:
+ General
+ perTop 10 product groups by net turnover

Periods:

* Last week vs. previous week

« This month until yesterday vs. two weeks before

« This year until yesterday vs. last year until each
previous year's date

Season: Overall

Analysis Objective:

« To understand the percentage change in each KPI
compared to the previous period.

+ Identify relevant performance factors

Deep-Dive Feed:
» Data feed1: SALES

CZOMINUbDO  1VORLAGE Report 2. TOP 10 PRODUCTGROUP_SALES
Smart Decisions, Every Day.

Time period Camparison pericd Filters

Sep13,2001-5ep 19,2021 Vorletzte Woche: Sep 06, 2021 - Sep 12, 2021 Product > Brand > Name equals
Sep01,2001-5ep 10,2021 Angrenzende Periode: Aug 13, 2021 - Aug 31, 2021

Jan 01,2021 -Sep 19,2001 Vorjahr: Jan 01, 2020 - Sep 18, 2020

Overview

Letzte Woche (Sep 13, 2021 - Sep 19, 2021}

vs Voretzie Wache a

Imems Sold Ner (I0,RD) +36%

Merchandise Vatue in Net Sales (DAD) € 36565 +3EH

Actual
215300

€103528

“hannel > Level 1 not equal {Otto.de Integrationsmodedl)

Deser Manat bis gestern [Sep 01, 2021 - Sep 19, 2021)

s Angrenzende Penode
31B1600

€1E0816

Déeses Jaha bis gestem Uan 01, 2021 - Sep 19, 2021)
Vs Varahe
814400

€399.345

Merchandise Vahue in Net Sales (incl. T (I, RE) +75%
hems Sald 00}
| Merchiandise Vb in Sales (D)
Merchandise Vakus in Sales (incl Tax) 00
vg. eschandse Value pes em Sold Net IDRD) |
[ ems Retumed (00)
Return Rate by ltems (00}
| Retuen Rate by tems (IDAD)
Sell-Thraugh-Rate
bnweritory Tumover by tems

Breakcown for the Top B Vabues of Product » Category » Level 2 by Meschandise Value in Net Saes (IDRD)

Handtaschen
Letzte Woche (Sep 13, 2021 - Sep 19, 2021)
vi. Worletze Woche &
s Sold et (0A0) 20800 178
Merchandise Vahse in Net Sales 00R0) €12915 *25%
Merchandise Vahus In Net Sales (ncl. Tad (10RO) €14934 +BE%
nems Sold (D) 51800 3%
Merchandise Vahue i Sales D) € 30461 0P
Merchandise Vahue in Sales (incl Ta (10} € 35,208
Avg. Merchandise Vakse per Item Sold Met (I0AD) €6209
Merms Rt ed {00) 3800
Retun Rate by (vems (O0) 7%
Return Rate by tems (IDAD) SO85%
Sell-Through-Rate 1369
hweritony Tumower by ems 018

€121,729

457300
€223910
€260,182

4795

€ 206,285
581400
€ 268,981
€311,481
€4738
158900
3428%
3437%
I268%

04s

Deeser Manat bis gestern (Sep 01, 2021 - Sep 15, 2021)

vi Angrenzende Periode
1.041.00
€59.113
€67532
160800
€893
€103,197
€3678
0400
AT A0
35.26%
1268%
049

A
-39.6%
-37.2%
-35.5%
~16.2%
-11.7%
~11.5%

+d.0%
-81.0%

-75.5%

-13.7%

~16.5%

Actua
173100
€637,193
€749.310
1977300
€1.082M
€128

€5432
754100
34 14%
AOETH
B520%

708

471,713
1348700
€672233

€T4055

[neses Jaba bis gestem {lan 01, 2021 - Sep 19, 2021)

vi Worjahe
230500
€133177
€157408
403800
€234745
€277473
€5778
190200
B4
4292%
55.30%
244




Report 2: TOP 10 PRODUCTGROUPS_SALES

(1)  Has the net demand quantity/turnover increased or decreased compared to the previous period X2/By how much?

(2) Has the gross demand quantity/sales increased or decreased compared to the previous period X2/By how much?

(3) Were the articles sold on average at a higher or lower net sales price?

(4)  Were more or fewer items (number) returned from the orders placed in the respective period than from the orders placed in the comparison period?

(5) Isthe return rate of the orders placed in the respective period higher or lower than that of the orders placed in the comparison period? (Only returns of orders placed in this

period)

(6) Istherate of returns in the given period higher or lower than for the orders placed in the comparison period? (= "Total returned items/total shipped items" No reference to the
original order)

(7)  What proportion of the product group's stock in storage was sold in the period indicated compared to the comparison period?

(8) How often was the average stock of the product group fully sold in the specified period compared to the reference period?

- The same values for the TOP 10 product groups (according to net turnover) are shown below in the report.

Last week This month until yesterday This year until yesterday
Frage KPI Actual vs. Spec. Per. A Actual vs. Spec. Per. A Actual vs. Previous A
year (Date)
(1) Net sales quantity (FD,RD) 377 1.071 -66,87% 1.892 3.747 -49,48% 16.973 1.831 826,98%|
(1) Value of goods in net sales (FD,RD) 19.436 € 76.169 € -67,40% 98.694 € 182.987 € -46,06% 766.430 € 97.816 € 683,74%)
(1) Value of goods in net sales (incl. VAT) (FD,RD) 22.377 € 66.101 € -66,17% 116.767 € 213.149 € -47,22% 903.171 € 116.796 € 674,61%
(2) Sales quantity (FD) 916 1.779 -41,99% 3.770 7.728 -34,73% 27.114 3.274 728,16%)|
(2) Value of goods in sales (FD) 47.977 € 82.062 € -41,74% 193.980 € 280.913 € -30,97% 1,264M € 179.712 € 603,78%)
(2) Value of goods in sales (incl. VAT) (FD) 76.421 € 96.247 € -41,38% 228.020 € 329.946 € -30,89% 1,487M € 214,104 € 794,60%)|
(3) @ Value of goods per net item sold (FD,RD) 74,77 € 72,47 € 4,39% 72,16 € 48,86 € 6,76%| 47,16 € 73,42 € -17,47%
(4) Return quantity (BD) 63 297 -78,64% 769 1.784 -68,11% 8.637 1.423 706,96%
(5) Return rate by quantity (BD) 6,70% 21,87% -69,38% 17,79% 31,44% -49,76% 31,87%) 43,29% -26,42%
(6) Return rate by quantity (FD,RD) 61,24% 32,17% 90,36%) 49,77%) 34,62% 43,12%) 37,40%) 44,07%| -17,14%
(7) Sales rate 8,07% 17,76% -48,77% 23,73%) 37,96% -38,03% 68,99%) 78,42% 18,08%
(8) Inventory turnover according to quantity 0,1 0,18 -44,73% 0,39 0,79 -33,24% 2,84 1,77, 81,38%

@ FIEGE heyconnect



Report 3: TOP 10
SEASON_STYLES_SALES

Report3: TOP 10 SEASON_STYLES_SALES

Smart Decisions. Every Day.
Time period Comparison period Fitters

Sep13,2021-5ep 19,2021 Vorletzte Woche: Sep 06, 2021 - Sep 12, 2021 Product > Brand > Name equals . Supplier > Name equals
Sep01,2021-5ep 19,2021 Angrenzende Periode: Aug 13, 2021 - Aug 31, 2021

Jan 01,2021 -Sep 19,2021 Vorjahr: Jan 01, 2020 - Sep 19, 2020

. Product > Season equals (FS21), Channel > Level 1 not equal (Dtto.de Integraticnsmodell}

Content:

+ View of the top 10 styles of the current season by net
sales.

Values:
» Turnover, returns, stock key figures in period
comparison.

Level:
* General perTop 10 styles according to net turnover

Periods:

* Last week vs. previous week

« This month until yesterday vs. two weeks before

« This year up to yesterday vs. last year up to date of
previous year

Season: Overall

Analysis Objective:

« To understand the percentage change in each KPI
compared to the previous period.

+ Identify relevant performance factors

Deep-Dive Feed:
« Data feed1: SALES

Owerview

mems Sold Net (0,RD)
Merchandise Vahue in Net Sales BDAD)

Letzie Woche (Sep 13, 2021 - Sep
vs. Varietzte Wache
s000

€1993

18,2021)

a

+2020%

Actual

3:00

[meser Monat bis gestern (Sep 01, 2021 - Sep 19, 2021}

& Angrenzende Periade

114500

€51,660

Dneses Jai bis gestem (Jan 01, 2021 - 3ep 19, 2021)
s Varjahe a
28200 +4,0103%

+35311%

Merchandise Vakee in Met Sales fincl. Tax) (I0,RD)
Iems Sold (10}

[ Merchandise Vahe in Sales (10
Merchandise Vakee in Sales incl Tax) 10)

[ Avg. Merchandise Value per Item Sold Met (IDAD) |
Ierms Retumed (O0)
Heturn Rate by items (00}

[ Heturn Rate by ltems (IDAD}
Sefl-Through-Rate

| ey Tumoves by mems

€2539
38800
€171

€19399

Breakddown for the Top 10Values of Praduct > Name by Merchandise Value in NetSales (DAD).

Henikeltasche Flora Henkeltasche.

irems Sold Het (0,f0)
Merchandise Vahue in Net Sales IDAD)

Merchanclise Vakse In Net Sales fincl. Tax) 00:RD)
Iems Sold 009

Merchandise Vahue in Sales 10)
Merchandise Vahse In Sales (incl Tax) 109

Hvg per ltem

Merms Retumed (00)
Misturr Rate by Items 100}
Hturn Rate by Items (IDADH
Sell-Through-Rate
Inwentory Tumaver by Rems

Letzie Woche (Sep 13, 2021 - Sep
Vi voretzte Woche
500
€26950
€34475
3500
€172
€200
£5350

18,2021)
a
+280.0%

+206.7%

€58.561
1,795.00
€79.252
€51.545
€4512
590.00
333M%
B21%
an46%

087

Dueser Monat bis gestern (Sep 01, 2021 - Sep 18, 2011}

i Angrenzende Penade

Actual
102100
€30,620
€59,560
157100
€1,26
€93.004
€4958
4400
363%

91.66%
1039

+3,5284%
+35733%
+3,58000%
+3,568.7%

-117%

+3,0731%

Dueis Jaw bis gestern Uan 01, 2021 - Sep 19, 2021)
i Voia a
1100 +9,181 5%
71255 +7,0041%
€84020
1800




Report 3: TOP 10 SEASON_STYLES_SALES

(1)  Has the net demand quantity/turnover increased or decreased compared to the previous period X2/By how much?

(2) Has the gross demand quantity/sales increased or decreased compared to the previous period X2/By how much?

(3) Were the articles sold on average at a higher or lower net sales price?

(4)  Were more or fewer items (number) returned from the orders placed in the respective period than from the orders placed in the comparison period?

(5) Isthe return rate of the orders placed in the respective period higher or lower than that of the orders placed in the comparison period?(Only returns of orders placed in this

period)

(6) Istherate of returns in the given period higher or lower than for the orders placed in the comparison period? (= "Total returned items/total shipped items" No reference to the
original order)

(7)  What proportion of the style's stock in storage was sold in the specified period compared to the comparison period?

(8) How often was the average stock of the style completely sold off in the specified period compared to the comparison period?

- The same values for the TOP 10 styles (according to net sales) are shown below in the report.

Last week This month until yesterday This year until yesterday
Frage KPI Actual vs. Spec. Per. A Actual vs. Spec. Per. A Actual vs. Previous A
year (Date)
(1) Net sales quantity (FD,RD) 377 1.071 -66,87% 1.892 3.747 -49,48% 16.973 1.831 826,98%|
(1) Value of goods in net sales (FD,RD) 19.436 € 76.169 € -67,40% 98.694 € 182.987 € -46,06% 766.430 € 97.816 € 683,74%)
(1) Value of goods in net sales (incl. VAT) (FD,RD) 22.377 € 66.101 € -66,17% 116.767 € 213.149 € -47,22% 903.171 € 116.796 € 674,61%
(2) Sales quantity (FD) 916 1.779 -41,99% 3.770 7.728 -34,73% 27.114 3.274 728,16%)|
(2) Value of goods in sales (FD) 47.977 € 82.062 € -41,74% 193.980 € 280.913 € -30,97% 1,264M € 179.712 € 603,78%)
(2) Value of goods in sales (incl. VAT) (FD) 76.421 € 96.247 € -41,38% 228.020 € 329.946 € -30,89% 1,487M € 214,104 € 794,60%)|
(3) @ Value of goods per net item sold (FD,RD) 74,77 € 72,47 € 4,39% 72,16 € 48,86 € 6,76%| 47,16 € 73,42 € -17,47%
(4) Return quantity (BD) 63 297 -78,64% 769 1.784 -68,11% 8.637 1.423 706,96%
(5) Return rate by quantity (BD) 6,70% 21,87% -69,38% 17,79% 31,44% -49,76% 31,87%) 43,29% -26,42%
(6) Return rate by quantity (FD,RD) 61,24% 32,17% 90,36%) 49,77%) 34,62% 43,12%) 37,40%) 44,07%| -17,14%
(7) Sales rate 8,07% 17,76% -48,77% 23,73%) 37,96% -38,03% 68,99%) 78,42% 18,08%
(8) Inventory turnover according to quantity 0,1 0,18 -44,73% 0,39 0,79 -33,24% 2,84 1,77, 81,38%
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Report 4: TOP 25 EANs_LOGISTIC

Content: &2 minubo s R
+ Top 25 EANs by stock turnover rate Lswiossin foaastio i
o
Valuves: =3 - B - _ - . . .
* Sfock quantity , i e > e P — = T -
‘ | Sep 11,2001 - Sep 19,2021 Sep 13, 2021 - Sep 19,201 | Sep 13,2021 - Sep 19, 2021 Sep 13, 2021 - Sep 19,2000 Sep 13,2021 - Sep 19,201 Sep 11,2021 - Sep 19, 2001
+ Stockrange [t [ s ' T ‘ e | e ' ' w
+ Stock turnoverrate =l el ' ' ' ' we | o
« Order/delivery quantity [mnpamioets |1 [oew , ‘ ! ‘ ol "
Messenger Bag Ells Messenger Bag | NOS 1001871 L) a0
Umhangetasche Slke NOS 4016321706725 22 ato
Umhangetasche.
Level: ﬂ:mlﬂ.‘ [ NOS | [ 4016321154229 a0
o Ge nera I | Herkehasche Gt [ | [ mrmw?v aco

- per top 10 styles by stock turnover rate e e | o
Periods: Past week .

4062756015383

4016321750220

|86/ B[ 8/ 6| B 686 8

4002756046460

Season: Overall

A062756043408

06275600206

Analysis Objective:
» Control of subsequent deliveries on the basis of stock
turnover frequency.

[ 4062756025542
| 4016321297725
| 4062756042174
| scarmseanrs?

4062756011 4%

4062756006715

EEEs e EfEcs

4016321591022




Report 4: TOP 25 EANs_LOGISTIC

(1
(2
(3
(
(
(6

- The same values for the TOP 10 product groups (according to Inventory turnover rate) are shown below in the report.

How many items are currently in stock?
What is the current stock value (sales price)e

How long does the average stock of the last 30 days last with the average sales of the last 30 dayse

N

How often was the average stock of the article variant (EAN) completely sold in the specified periode

9}

How many units of the article variant (EAN) were notified in the specified period?

)
)
)
)
)
)

How many units of the article variant (EAN) were (subsequently) delivered in the specified period?e

SOTEENSO NI O NEN O N O SO !
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Report 7: DELIVERIES

Contents:
» QOverview of deliveries

Valuves:

+ Ordered quantity = Notified quantity

+ Delivered/stored quantity

+ EK-BE (heyconnect delivery note number)

Level:

+ General

« perTop 10 Styles according to stock turnover
frequency

Period: Whole year until today
Analysis Objective:
+ Feedback of open delivery stock

Deep-Dive Feed:
+ Data feed 3: Deliveries per EK-BE_YTD

> minubo . _Reports: DELIVERIES
Sanart Decisions. Every Day.

Tirne: peviod: lan 01, 2021 - Sep 19, 2021

Suppler > Name equals

Produc > Brand > Name equals |

Channel > Level | ot equal (OEa.de tegrationsmedel)

Purchase » Order » Nurmber Purchase > Order > Date > Manth

Iterms in Purchase Crders

v -osnem |

01/21 - 018771

21 - 81

0140121 - D91 821

pen Puschase Orders

0101/21 - 01

£ 10450

4657100

£932972

2500

€83811

€528 [

€46580

€25124
£37466

€255

313900

251000

197100
129700

83514

£52158
€45300

£3406 |

e

EX-BE20103129
ER-BE20102385
EX-BE20103011
EN-BEMN 03057
EN-BE20102325
ER-BEX0104124
ER-BE20102561
EN-BEX02206
EX-BE20104368
EX-BE20102418
EX-BE20103562
EX-BE20103069
EX-BE20104378
EX-BE20102880
EX-BE20103632
ER-HE20103122
EX-BE20103803

€35800

e |

€202

€22000
€27830
€20026

£14845

a5 |
€182

€2a285

€11.785
€180

€17295

€15516
€285

€ 20081

€199

€21542

€15338
€15508
€12370

o |
ensmo |
s |
g |

HUUHUHH

BEEEEEEE

HHE

]
g

35802

£21416

€ 2900

£21842

€279

e

14815

€481

£21.381
24285
£11,785

nm-

€17.35

€15518
€2,023

L
€139
€nn?

€ 14088
€154
€10,489

17208

€850
€149
€12957




Report 4: TOP 27 EANs_LOGISTIC

—_—
—_—

EK-BE = heyconnect delivery number

N

Month and year of advice

w

Advised quantity

N

Value of goods of the advice (EK-Basis)

—_—
U
L

Delivered quantity/delivered value of the delivery number

Not delivered quantity of the delivery note see "Data feed 3: Deliveries per EK-BE_YTD" for the overview per EAN

(Note: Excess quantities are usually posted to a new EK-BE)

e e e e & 09
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DATAFEEDS




Datafeeds - INTRODUCTION

General:

+ The feeds for an independent deep dive can be
downloaded daily via the link provided.

+ We recommend that you use the raw data made to

you in order to prepare your own analyses, for example e —— |P ?:m —

. . ‘erpni n Ansicht Entwicklartools Hil = Teilen = Kommentare
in the form of Excel pivot tables. You can embed the 2 Dt | o 10 | [T B |
links for daily updating via Excel instead of browser wien oot [o] | 3 S0t e B0 T | S h0e

Ablragen wnd Wrbincurgen Datetypen Sortisren nd Fiksm Datontnok Pregose ~

under the tab "Data” and by means of the "From the o
web" query: Here you will find a detailed tutorial. Al e | o«

Cirthaul =
Produkt  Bestellung  Bestellung NG Ekauf > Einkauf>  Produkes Produkt > Produkt »

. Al | fe eds con -I-O | n previous d qy d q -I-O SeTS . : ::If:;a.\t » i :::: :::mm » ;‘:?::.rm = T., Lieferung = Bestellung 5K = Produkt = SKL = Produkt> KU = S Bestelite ?ehefellte B.eslellfer cwllieﬁerter qfflene _C:ﬂenelr

Daturn Aftribut 2 Barcode MNama Variation 1 Variatian 2 Eink nge 3 t B

3 P | & | H 1 S I L M ] U P u R|][-

Wurmes

2 |Comps Brand 1 17 1.3 RN 23 Produkt Name Farbe Grafke 1 19 BHD AT o
. 3 |Comps Krand pL4] 17 2 W 2E Produkt Name Farbe Ak m Ll A A o
. Plecse See OUr glossqr)[ for On explcnchon of The KPlS. 4 |eomps Erand ut 17 A 1S Prodult Name Farbe e 1] B 18R 1 1 3
5 |Company Brand 1 1z 200 123 Produkt Name | Farbe Grofie 43 52 10643 112 1 )
& |Company  Brand 10 12 2020 4123456785123 Produkt Name Farbe  Grafie as a 1364 1323 1 3
. . . . 7 |Company  Brand 2 12 2020 4120456785123 Produkt Name Farbe  Grofie 0 1 175 175 0 [
. A deTOIled eXpIOnOTIOﬂ per feed IS nOT prOVIded belOW 8 |Company  Brand 17 12 2020 4121456785123 Produkt Name Farbe Grate 10 10 1925 1825 a [
. . . . 9 |Company  Drand Ft} 12 2020 05.00.3021 [K-DL123613 J0MIDR 4121456788123 Produkt Name Tarbe  Gralie W n 185 155 0 [
due To fhe ﬂeXIbIe qppllcqhon ophonS. Plecse fo ke The :g_Eulmtau\« Brand 7 12 2020 05.01.2021 [K-DLL23621 V1165 “N\JLEMISGTS0123 Prodl Name arbe Grote 0 0 155 a [
| Company  Drand ft; 12 2020 05.01.2021 K- :
H 12| Company  Brand o 12 2020 05.01.2021 EK
KPI meanings from the glossary here as well. 12 Company Brand o o onmm)g e e e T
14 |Company  Brand 17 12 2020 L | ey o
15 |Company  Brand 17 12 2020 i—i’; r’-:‘!‘{‘
+ The feeds provide raw data for the following areas: i comoery joand =

Brand 1 17 20

19 Company Brand by 12 2020 05 U2 EK
v SOIes & Rei’urns: 20 |Company  Brand 17 12 2020 050132021 EK-

21| Company  Brand 7 12 2030 05.00.2021 EK- Laaats

22 |Company  Brand e 12 2020 05.01.2021 | £ B S N T T — Gelwlwie lestwber st Gl

1 o 1 Tshum Mummer drttr bt 3 recdn rame Varwtion 1 tanstond Cnksileoenge Cnksotemenge Drkacbusect Dnacoost Dindacume,
22 |Company  Drand 7 12 030 05.00.2021 [K- &
i i an

50 1220 1230
£ 1643 0z
1535

1

Datafeed 1: SALES 3 [Comveny Joans T T
o . o ope 26 [Company  [Brand _:l}‘ 1z 2020 05.01.2021 K-
v Article information incl. stock quantities: | 20210425 favdPravive-1 [ -

T —
Datafeed 2: ARTICLE STATUS per EAN|

v' Deliveries:

2700 05012021 B SEIAIGT IR

Datafeed 3: DELIVERIES per EK-BE_YTD|



https://support.microsoft.com/en-gb/office/import-data-from-the-web-b13eed81-33fe-410d-9247-1747269c28e4

Performance
Factors

To conclude the manual, we would like to provide you with a few
topics if you have encountered performance weaknesses through
the data package:

v Were reductions made too early or too late?
v Was enough stock (re)supplied?

v Were poorly performing items deactivated/sourced out? (For
example, if return rates were too high).

v Were items tagged for the new season? (Zalando specific
requirement)

v' Do you need to advertise to increase visibility e

If you have any questions, please feel free to contact us at any
time!

Your heyconnect team

heyconnect ) FiEGE




GLOSSAR - Attributes

Description Attribute or KPI Meaning

Order > Webshop Order > Number Attribute Ordernumber (Customer)
Purchase > Order > Date > Month Attribute Order Month

Purchase > Order > Number Attribute EK-BE-Number

Purchase > Order > Status Attribute Ordered

Purchase > Order > Date Attribute Delivery date

Channel > Level 1 Attribute Sales Platform

Supplier > Name Attribute Supplier name

Product > Category > Level 1 Attribute Top product category

Product > Category > Level 2 Attribute Product category

Product > Brand > Name Attribute Brandname

Product > Name Attribute Style

Product > Number Attribute Heyconnect Articlenumber (ARTxxx)
Product > Season Attribute Saison

Product > SKU > Attribute 2 Attribute Supplier Articlenumber

Product > SKU > Attribute 5 Attribute Activation date af EAN level
Product > SKU > Barcode Attribute EAN

Product > SKU > Last Order Date Attribute Date of the last customer order
Product > SKU > Number Attribute Heyconnect Articlenumber (ARTxxx)
Product > SKU > Variation 1 Attribute Colour

Product > SKU > Variation 2 Attribute Size

Product > SKU > Variation 3 Attribute Size (leg length)

Sale > Return > Reason Stock Attribute Return reason

Time > Date Attribute Date

Time > Date > Year-Month Attribute Month

Time > Date > Year-Week Attribute Calendarweek

@ FIEGE heyconnect



GLOSSAR - KPlIs

Description

@ Storage period by quantity (days)
(SKU level) (30 days)

@ Value of goods per net item sold
(FD.RD)

@ Value of goods per net item sold
(incl. VAT) (FD,RD)

Ordered purchase quantity
Ordered purchase value
Purchased quantity delivered
Delivered purchase value

Stock quantity (Current)

Stock range (days) (SKU level) (30
days)

Inventory tfurnover according fo
quantity

Stock value (Current)

Net sales quantity (FD,RD)

Attribute or KPI

KPI

KPI

KPI

KPI

KPI

KPI

KPI

KPI

KPI

KPI

KPI

KPI

Meaning

Average storage period

@ achieved sales price

@ achieved sales price incl.
VAT.

Ordered purchase quantity
Ordered purchase value
Purchased quantity delivered

Delivered purchase value

Storage quantity (previous
day)

Storage range

ITO

Stock value (previous day)

Net sales volume

Calculation formula

30 * ((Sales quantity (SKU level) (30
days)2 + Stock quantity
(Current)))/Sales quantity (SKU level)
(30 days)

Explanation

Indicates the period in days how long an EAN will
be in stock in the case of a sale such as in the last
30 days.

shows the quotient between net turnover and net Value of goods in net sales
sales volume (FD,RD)/Net sales quantity (FD,RD)

shows the quotient between net sales incl. VAT
and net sales volume

Value of goods in net sales incl. VAT.
(FD,RD)/Net sales quantity (FD,RD)

Sums up the number of SKU quantities ordered
across the purchase order items

Sums up the value of the ordered SKU quantities
across the purchase order items

sums up the number of SKU quantities delivered of
the purchase order item:s.

sums up the value of the delivered SKU quantities
of the purchase order items.

Sums up the number of SKU quantities in the
warehouse from the previous day

Indicates the period in days in which the stock is
completely used up if the sale runs like it did in the
last 30 days.

shows how often the @ stock has been sold since

fhe beginning of the year Sales quantity (FD)/@ Stock quantity

Sums up the value of SKU quantities in the
warehouse from the previous day.

Sums up the number of non-returned sales
quantities
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GLOSSAR - KPlIs

Description Atiribute or KPI
Returned quantity (RD) KPI
Return rate by quantity (BD) KPI
Return rate by quantity (FD, RD) KPI
Sales quantity (FD) KPI

Sales quantity (SKU level) (30 days) KPI

Cost of sales (SKU level) KPI

Use of goods in net sales (FD,RD) KPI

Value of goods in net sales (FD,RD) KPI

Value of goods in net sales (incl. VAT)

(FD.RD) &
Value of goods in returns (RD) KPI
Value of goods in sales (FD) KPI

Value of goods in sales (incl. VAT) (FD) KP!I

Time since first order (days) (SKU level) KPI

Meaning

Return quantity

Return rate (order-related)

Return rate (invoice-related)

Sales volume

Sales volume of the last 30 days

Average purchase price

Purchase value

Net turnover

Net turnover incl. VAT
Turnover from returns

Gross turnover

Brutto-Umsatz inkl. MwsSt.

Time since first order in days

Explanation Calculation Formular

Sales quantity
(FD)*Returns rate by
quantity (FD, RD)

Sums up the number of returned SKU quantities in
return items.

Takes into account all orders that have been
ordered/ triggered

Takes into account all orders that have been
returned and invoiced.

Sums up the number of SKU quantities invoiced in
sales items

Sums up the number of SKU quantities invoiced in
sales items in the last 30 days

Indicates the average value of a SKU measured
against the purchase price

Value of goods in net
Sums up the value of goods in net sales measured by sales (FD,RD) - Net gross
their purchase price profit on value of goods
(FD.RD)

Sums up the value of goods in net sales

Sums up the value of goods in net sales incl. VAT.

Sums up the value of goods in returns

Sums up the value of goods in sales before returns
incl. VAT.

Sums up the value of goods in sales before returns

Indicates the period in days since the first order, on
EAN level
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GLOSSAR — Reasons for Return

Sale > Return > Basic Warehouse
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101
102
103
10
01
02
03
04
05
06
07
08
09

Reason for return Description

| do not like this item

ltfem too large

[fem too small

Value for money

Delivery too late

ltfem different than shown
Wrong item

Choice order

Damaged or wrong item
Reclamation (material defect/ processing defect)
Reconditioning/ Repair
Complaint clarification case
lfem damaged - not the customer's fault
Defective item

| do not like the item

ltem too large

[fem too small

Value for money

Delivery too late

l[tfem different than shown
Wrong item

Choice order

Damaged or wrong item
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Thank Youl!
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All information in this presentation is provided without guarantee for the correctness and completeness of the content. The
presentation is provided for the recipient's internal use only. The presentation does not constitute legal advice. This must be
provided individually, considering the circumstances of the individual case.




